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Communication will have a vital role to play as
the climate crisis continues to deepen, and
understanding current approaches to climate
communication is crucial for ensuring that our
communication practices play this vital role.

This report summarises the results of a research
project on communication practices in the New
Zealand climate movement, undertaken while
compl et i ngesigin deaddotpte r 6 s
Victoria University ilVellingtonlt is the first
in-depth study on climate communication that
draws on perspectives from across the New

Zealand climate movement.

This research has begoundedn intervievg

with fourteen members of the New Zealand
climate movement, supported by a review of
relevant academic and NGO literatureestral
aimin the researdhmas been tpresenthe
perspectivesf experiencebtlew Zealandlimate
communicatorssharing therwith the climate
movement anthe wider community. ltoing

this | haveaimedo synthesise the material in a
way that brings clarity to it, and thereby provide
tools, insight, and motivation for further
movement reflection on communication
practices.

If you are reading this report, it is likely that you
need no convincing of the immensity of the
climate challeng&he climate movement
confronts an increasingly urgent problem,
combined with an unpromising mix of active
resistance, lukewarm concern, lack of
engagement, and, often, lack of htpéheir

work creating social changehis context

climate movement participants must combine a
thorough understanding of the climate crisis,

effective organisational strategiesnagahingful
communication with a diverse range of publics.

This report explores how New Zealand climate
movement participants respond to the climate
challenge, and the framing and communication
practices they adopt in their attempts to bridge
the gap between themas and the public. |
consider hovthe climate movement seeks to

tehgage with the New Zealand public, describing

and discussing the decisions that movement
participants make in their effaxsmobilise
peopleand create &ocial consendim climate
acton, and shining light on how they understand
their own practices and the challenges they are
facing in their work.

A coredynamic irclimate communicatios the

bal ance communicator s S
their own trutho and Or
are at o. Thi s bal ance i

Making climate action meahinigftthe balance
between, on the one hand, speakinige facts

of the climate crisis and to what makes climate
action meaningful to climate communicators
themselves, and on the other, speaking in a way
that is meaningful to those being communicated
with.

Climate communicators adopt a range of
approaches ipeoplewhdretheyt o
are atodo: dialogue, ongc
both the climate crisis and a range of solutions,
linking the local and the global, and addressing

cl i marties késcdo eanred 1 G s .

It is importanto consider thesks and
challeges involved in the balance between
O6speaking youretingpgoplet r ut




wher e t hilkthe badance is aghtfdclimate
communication widmpower peopléhereby

helping translate belief in, and concern about, the
climate crisis into behaural change and political
engagement, cumulatively creating social change.
If the balance is wrong, however, communication
efforts risk not connecting with people, or overly
diluting the message, leading to no effect, or to a
negative effect.

Theattemp t o Omake cl i mat e
requires considerationehotions and
empowermentClimate communicatorsust

strikea balancbetween eliciting fear and
promoting hope, and between the need to make
an emotional impact and the need to avoid
overwhelming people with the emotional weight
of the climate crisis.

The chall
trutho
particularly be seen in the way communicators
balance and blemabral and economic framing
Morality and economics are two fundamental

enge of

moralsThis includesnorality towards both

people and the environmemianifested through
appeda to moral values, calls for moral
transformation, and the use of moral framing in a
MAori cultural context.

Economic framings important because of the
significance of the economic drivers of the

climate crisis, because of the way economics
speakstopopl eds desires fo
praspetity, and becaasa econongd franhing is the
pri mary fo-f mamfngdount €
to climate action.

Climate communicators combmeral and
economic framingp a moral gtique of status
guo economics, comumicatinghe need for
systemic change in dipeally hostile
environment. Climate communicators alake

b al a n cuserofgositives, maah doncepgonsyoibeaonomicsv n
ande dOwleert ¢ ntgh @\ cagpdca@nmanicdte abomtreadyexistingimoral

economic solutiod the climate crisis

As demonstrated in the comments of participants

elements of what gives a sense of meaningfulnessin this research, communicative efforenigage

to climate action, and therefore underlieidecis
making around both climate action and climate
communication.

Climatemovement participants seekdach
peopl e byspebks@gto thex values and

with and mobilise the public, promotbaih a
systemic critique and real alternativéise fossil
fuel economyare an integral aspectoéating
the so@l change necessary to respond to the
climate crisis.
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350 Aotearoa Break Free protest, Queen St, Auckland, May 2016.
Photo: 350 Aotearoa




Research approach

In developing our efforts to respond to the
climate crisis, the experienmed perspectived
those involed in the climate movement are
fundamentally importarithis underpinned the
decision to ground this researobjgxrt in
interviews witiNew Zealand climate movement
participantsadopting a movemeaogntred
approach thallows the voices of movement
participants to be heard on topics that are
important to their worl.undertookiwo
interviews with each reseagpelnticipantn order
to provide opportunities for detailed feedback,
helpingdeeperthe analysis | was developing
throughthe direct participatioof climate
movemat activists.

| made an active decision to interview members
of a range of grou@gross ta climate
movementrather than focus on one group or
type of grouphoping in this way to provide a
broad perspective, and to support internal
movement communication, which several
research participants highlighted as currently
being important for the Nedealand climate
movement.

For the purposes of this research project, | have
conceived of the New Zealand climate movement
in a broad fashioResearchasticipantsane

from a range of backgrounds and adopt a variety
of approaches to tackling the climate cfibesy
include campaignerspedtors, permacultsts,
community project eordinatas, protesters, and
politicians. Participardse involvedvith

campaigns amprojects based around deep sea oll,
fracking, coal, transport, food and farming,
divestment, communityilding, and broader
sustainability issué& s ear ch partic
organisational affiliatioase important in
providingcontextfor their comment$iowever,

all participants spoke in an individual capacity
the interviews

In this research, | have particularly focused on
faceto-face communicatiomith the public at

largeyia public meetings, interactive workshops,
stalls, doeknocking campaigrs,otestsand
demonstrations, as well as other@mmene
communication activitidschose tdocuson this
sort of human connectidecause | see
interaction and participationessential elemant
of movement building and social change. With
this in mind, however, | acknowletiye
importance of the media in termstsfinfluence

on public opinion and engagement with the
climate crisis, and therefore also the importance
for the climate movement efigaging with the
media. Tie materiadiscussdin this reports
relevant tall forms of climateommunication.

As stated in thmtroductioin addition to the
interviews undertaken as part of the research, |
also carried out a survey of relevant academic and
NGO literatureThere is a wideariation of

opinion within thiditerature as to what

constitutes effective climate communication. In
mod cases, | was able to find examples in the
literature which were congruent with the
experience and opinions describekbgarch
participants. Howeveéhere isa lack of detailed

work on climate communication which takes
movemententred perspectivada significant
segment of the academic literature voices
perspectives that are detached from the practical
concerns of climate communicat@wsnsistent
with this,climate communication researcher
Susanne Moser notes t
of exchage among thosinghe
communicating and thosesearching. A&

number of groups have been seeking to remedy
this, however, combining academic work with
practitioner knowledgeandmy work here can

h &

brgadlyrbé ci@sidered to follow in this line of
researciRather than abstract theory, what |
believe climate acti vi s
grappling with those real, immediate questions
that emerge fromaa trar

My aim in this research has not been to
summarise the literature on effective climate




communicabn, asothers have dorthis. There

are a range of useful imggyin the literature;
howeverthere are too many contextual variables
to be able to definegh 6 r i ght wayd
communicate about the climate cirsall
circumstancesn line with this, my aim also has
not been to O6criNewquebo
Zealanctlimate movement participants are
currently going about communicatings no

doubt true hat we can all improve our efforts at
climate communication, aattlimate

campaigning more generdllyave sought to
contribute to such an improvement in two
connected ways. Firstly tihe interviews, my aim
was to providéheresearch participantghvi

space for refléion on their workSecondlyhy
presentinghe perspectives of these experienced
climate communicatgishave sought to share
their experience with a wider audience.

e Tt e’

Ultimately, my hope is ththisresearch can be
useful to the New Zealand climate movement,
contributingto effecive climate action in
AotearoaTo this end, | have used the research to
give several public talks and miarkshops, and
have made a range of material available online.
Thidreporttha fulkthesisacadenhid adidles, a
video presentation of the research, and related
material can be found at
www.climatevoicesaotearoa.wordpress.com

| hope that you find material in this report that
promptsyouto reflect on your own experiences

of communicating about the climate crisis, and
sparks some ideas about how you might develop
your own approaeis to thishalenge, together

with your family angour community, andith

the New Zealand climate movement as a whole.

Community Flotilla for climate justice, organised by Oil Free Wellington, 13 December 2015.
Photo: Tim Onnes



http://www.climatevoicesaotearoa.wordpress.com/

Research participants

| would like to acknowledge and thank all @fdflowingoeople
Firstly,for participating in this research projecttardeby supporting me mmy work.
And secondly, above &It their commitment tthe climate movemeint Aotearoa,
and their cotage irstanding up, and speakingfopthe wellbeing of people and the planet. Kia kah

Steve Abels Senior Climate Campaigner with Greenpeace New ZEl@asd. longime environmental
activist and has worked on a wide range of campaigns with Greétgpeasealso previously involved i
Native Forest Action.

Catherine Cheungs a member of Climate Justice Taranaki, which has recently had a paugwolar fo

>

issues around fracking. She has acted as both researcher and spokesperson for the group, and she r

previously worked as a marine scientist.

Gary Cranstonrmanages the Climate Justice Aotearoa website. He currently works for Unite Union, an
has preiously worked for Greenpeace. He was involved in the 2009 Camp for Climate Action Aotearo:

and was an International Trade Union Confederation delegate at COP21 in 2015.
Jeanette Fitzsimongs currently involved in Coal Action Network Aotearoa and AddRlzad Action,

and was previously-tzader of the Green Party. Sheisaoot hor of Co a Uobsfafter goa n

report.

Gareth Hughesis a Member of Parliament for the Green Parygrdinates the Green Party climate
campaign, and is the Gneearty spokesperson for Energy and Resources. He previously worked fg
Greenpeace New Zealand, and was also involved in the Save Happy Valley Coalition.

Nicole Mastersis an agroecologist and the director of Integrity Soils. She works as a farmer educ
consulting with farmers and advising them on soil h&aihvas a founder of the Association of
Biological Farmers New Zealand and previously acted as spokesperson for the Association.
Robina McCurdyis a sustainability educator and community development facilitator, and founder

-

ator

of th

Institute of Earthcare Education Aoteafftae has recently been working on a series of documentary film

as part of the Localising Food Project, which shedioatesShe is also a member of Permaculture
Institute NZ.
Matt Morris is the ceordinator of Edible Canterbury and works as a sustainability advocate at the

University of Canterbury. He is the deputghar of the Soil & Health Association of New Zealand, and

has written a PhD dissertation on home gardening in Christchurch.

Ni a mh O & théEyeoutive Directoof 350 Aotearoa, which is currently focused on its divestme

campaign. She previously worked with Greenpeace New Zealand, and she foundeda@ibFree O
John Peets the chair of Sustainable Aotearoa New Zealand (SANZ), and a member of Engineers
Soci al Responsibility and Su sduthar of thédSARZ répoBarang
sustainability for New Zealand

Katherine Peetis an adult educator who has run Treaty of Waitangi workshops for over thirty year
who integrates sustainability issues into her work. She ishlaér ©d One Voice Te Reo Kotadm
organi ser for Network WaibamgiofbiSastahinabame
Mike Smith( Ngnpuhi , Ngnt.i Kahu) 1 s a Climate Can
l ong history of working on e-direcied tberNeve Zedland clinsate
documentarieao wera

Dayle Takitmu ( Te WhAmamui , Nghnti Porou, Norfol k |
counselandebead negot i atdpanuif holding paetfoldsodireaty of Waitangi,
indigenous rights, and environmental issues.

Paul Young is cefounder and Policy Director of Generation Zero, within which he has taken on res
and anal ysi s, and media and communicati oAk s,
challenge to our leadkeascontributing author e big ask
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Making climate action meaningful

oYou can tap into core meanings nd val ue:c
the essence of framing around anythlng I s
opponentdisagreesi t h t he meaning youdre giving to
It, and it's essentially about who wins ¢t
- Steve Abe
In thisresearch, | take tiramediateyoal of o0 Whhat message shoul d

climate communication to be behavioural cha
towards both reduced carbon footprints and
increased political participation, building publi
capacity to engage with climate issues as wel
building public demand for adequate climate
policy.l take the ultimate goal to becial and

political transformation, via changed social narms

and mass mobilisation, buildorgbehavioural
changg f rom t he ground
transformation culturally and politically
embedded.

Theconceppo f 0 f s ausefuhagdpopular
way of discussing communicat®mply put,

frames are oment al S 1
we s ee ¢ Thes, twmate nhodetment
pari ci pants seek to br

c 0 n s eon dimate@ction by engaging with
peopleand communicating their understanding
or oO0framingbo, of t hi
draw attention to this framing. If successful in
their framing effort
own ways of framing climate action, with the
resulting change framing manifesting in new
ways of thinking, feelirgnd acting.
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In line with thisconception of framingesearch
participanMike Smithspoke of helping people
0see the
The question of meaningaisimportant element
of suchframing,as isevokedn the quotatioiby
Steve Abedt the top of this pagenerebylinking
directly withthe title ofthisresearclproject
Making climate action meaningful.

worl-dhahgedgh

Thefirst answer to [this] questipmjay seem
rather unsatisfactory

Susanne Moser
climate communication researéher

There is no simple ansvesto what constitutes
ffef:tl(\_{e CWtﬁ %omrpulm?agon It depends on a
numberof contextual influences, among which
research participants named: the campaign focus,
the type of activity during which the
communication takes place, the degree of
engagement the activity allows for, and the

(Pudience thalis gdqressed. ¢ p 5 pe the
n Yth gsg gpqiealinfleacesy ming,

ommuni cator so forts
meaningfuld can be unde

F’%P?wdcﬁhefﬂeﬁ’ &"HCP deptyy; “’ﬁdqr'Y"&g&CE”?eW%
r ch participan t
CQn}{nélV:}/caUpnn'l}mfs reporskugctured ﬁrgundp u b

these two them

timate

Firstly:

A core dynamic in climate communication is the
bal ance communicator
their own truthoé and
ealr sed laitmdat e

And, secondly:

Given the centrality of morality ascbnomics to
decisioamaking around climate action, this
dynamic can particularly be seen in the way
communicators balance and blend moral and
economic framing.




Speaking your own truth

In this section, | begin presentihgfirstcore N .
theme of this researthe way in which OA big part of what w
communicators balansep e ak i ng 0t he Wf & ¢ tes ol praribangppgdingin thet h e
climate crisis and o6speakMhgpPhBéier Coowme s rfuk A &
Omeeting peopl Expressingr e thhaewe moea rhie@g thhat par
this balangdayle Takitimg p o k &yingtb |0 - Nicole Masters

get as broad supgibrt | as possibledé owhile
remaining true to ourselvesbd.

With thisconcern in mind specifically chose to
Thefirst, and most basic, way that climate includethree participants working on food and
communicators make climate action meaningful is farmingissuesn the research, to ensure that these
by providing inform#on about the climate crisis. issues were represented.

Il n addition to this, Steve Abel suggested tha
will actually getyoumuch greater —supporto if-
Ospeak to ylarexmlnaitmeaddhloaOhi ¢k cgwvenyowtmisdcyrity,w i
itds about remembering ewshpaciaal i ys whoerre twlkér e
actually here for. you do need people around you whom you

_ _ can trust and share whasteyou have with
Acentral way in which sg @H(lggh% he factsd an

6your own trutho manifests [ ro S
knowninthd i t e r didgnost@gnda s 0 Lb%tﬂerlﬁ‘é}b‘?]éung
0 p r o g mamisg desciibing the problem and
solutionsA core element of this is a focus on
fossil fuels and the need for reduced greenhouse
gas emissions, including through the use of
rerewable energigpweverparticipats also

spoke of broader isss, as displed in the

following quotations:

Bringing this section to a close, this quotation
from Catherine Cheungvaluabldecause it

shows how climate action may not necessarily be
focused diregtlon the climate itself, apdints
outthat building community resilience is an
importantresponse to the climate crisis.

Research participadatherine Peet spoke of the
ocrisis that we face, bro
it

on by the econo
system and mani festing [ cl

i mateo.

Climate Justice Tautasiake Ddd @& dkodEtiormStaiion, & Man#kd e
Photo: Catherine Cheungds coll e




The communication gap

oWe are changing the climate, but 1 tds not
- Jonathan Rowson and Adam CaorRSA &Climate Outreach

If climate communicators are going to talk abc
60t he factsdéd and Ot he

consider 0 Tihoen cgoarpnu.n SCUHATEHARCH

is a larggap between the ways in which clima l

movement paitipants frame climate action, an : . i SOUARE 1P "
the way members of the public do. @esearch 3
participant called it

OAl t hough peopl e un

something wrong wi't

Oil'] spend[s] a | ot S =

i sn6t seen as so bad | Generation Zero eventin Wellington, 201t t Wi
weekang ou buy your pie f Photo: Generatiodero

- Gareth Hughes Thispoint from Matt Morrigs reflected in the

literature. There widespread misunderstanding
of cIE)mgte chang&en among we#lducated

This quotatiomgivesasengef how &6 nor &

fossil fuels, and fossil fuel companies, are in our
societyln doing thisjt alsogives a sense of the
strength of the current political economy and how
this manifests culturally.

In addition to confusion and a sense of
disconnection from the climate cridisugh,
there isalso overt opposin to climate action.
Jeanette F|t2$|mons descrlbed how

ron efforts r
PPom busi ness,
and mainstream society:

An important aspect of the communication gap is
thesenseaic onf usi on and di SEPQ%SE#’
people have around climate change

ol donodt think 11t haSOWeeadi_r?'@fhliotg hoo'_mesetlhvaet

serious concernfornpend it 6,s i neyhh at iemm uigshmg t ag
anﬁlwe have the power to marl:ethechanges sometimes it isnét., b
that need to appen e"}‘lms% coming in the other direction is

- Niamh 006F you know, youdr

hundreelmilesanhour gale going the other

ol dondt think most p%d%1% understand the
scale of the crisis. o = JeanetteF|t25|mons
- Matt Morris

This is particularly important to keep in mind
whenreflecting on oucommunicatiopractices




Other aspects of this can be seen in relatiba to  Here, Matt Morris highlights the role of the
WhnAanApanui 6s opposi ti o MNatibnal Gavernnlert,ibut @so thensignificamt
Raukumara Basin by Brazilian petroleum role the public playsoth through their own
company PetrobraBayle Takitimu spoke of the actions, and through support for theibladl
senseofbeimyout gunne @ sawnd c @ dRarty and the status quo.

Thisis reflected in 1k next quotatiofrom
of Te WhApanaiwadg]p against the sociologist Kari Norgaard:
New Zealand government and Petrobras, who
were owned by the Brazilian government and —— :
funded for that exploration by the Obama oCitizens of wealthy
admi ni s andthen iveohadmost of the respond to the issue of climate change benefit
oilé industry génni ngffomteirdaniglieconpric tgras. They

. Davle Takitimu also benefit by avoiding the emotional and

y psychological entanglement mlohtity

conflicts that may arise from knowing that

DayleTakitmuc o mpared this toOfe 10Sed@i Ng Ot he wro
budget 6o that they were wor ki ng Kari Nofgaarggatidlogioh i s
gives a real sense of the disparity at(lblesy.
worth notingthatPetrobrasiltimatelygave back
their |icences and di dnMirroringteercémmentséromiéséalttch f ur t h
drilling) participants, we once again have the sense of the
connection between the political econonay a

culture, combining ialack of climate action.
0O0Thereds concern out there [and yet] they

the National Government in... What the hell?
It doesndédt make any sense at all . .. |t hir
people are looking for is more action to be
taken on climate change that enables our
status quo to remain in place.
- Matt Morris

- — — TR IR AT i e |
" . h, - L ﬂ-.- > ™ ! y ‘ - - £
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tHeads in the sandd protest against government inac
Mission Bay, AucklandDécember 201#hoto:Ryan Mearns
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Meeting people where they are at

00One of the challenges that faces climate
youdre tryiwng, tmotcojnwstncyeolhrma own values. o
- Paul Young

Having described the gap between climate
communicators and the public, | begin here to
describe how communicators go about bridging

t hi s g a meeting peopte wigete théy are
at 0. l n t hei rrts,climatenu n
movement participants

experiences, emotions, values, and their sense
identity and morality, making the climate crisis

feel tangible and real, and speaking about climate
inoal way aathis @1 aphégqb%#%gdthe

action
begins from the basic aimmoéking
communication accessible, throaffaring a
mixture of solid evidence and stories, avoiding
jargon, and speaking
metaphorsA number of further elements of this
are evident in theomments of research
participants: speaking to valties differences
between various publitisking the local and the
globalb eroi s k 6-b an df D tdialodue
and ongoing engagemaeanrtddilution of the
message.

In the quotationfrom PaulYoung, aboveyou

can see both sides of the balance | bese
describing the balance between speaking to your
own values and those of the public.

an 0 S
S-€ € Sd
of Everyone has a reason tO care about IISsue.

GarethHughesxpanded on thattention to
shared valuespeaking of a Green Party leaflet:
olt talks about how climate change impacts a lot
of things people care about, so coffee, alcohol,
Wf|d||lf% ﬁhocgletq f8rmers our endangered

al s V\I, Kk e tt hh ee

A number of participants suggested that linking
local was a way to connect with

peop Paul Young desc
campaigningc’) such as s
city rai ink to show
b NNy '?ﬁ%’%b?' rok&ptthe 155 ¢
loods'in anganw

OWe gave people the image of people

a mizt}p\qelllng silt out of their living rooms, and

60Thatds a conseq

thatds a consequence
inaction on climate change, &/ r e g o i |
see mor@® of thato.

- Steve Abel

Wor kshop
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Co-risk/co-benefit framingelates to issues such \ . .

as the risk of an oil s?'PDiIL|h,'.”\{\‘ftn.itcrﬁ“;“é?ﬁ%3% trtﬁ‘lf.rctl'i’
change as such, but are connected with it. fibal kura, Just this constant kind ot talking
Participants spoke of how such issessnate and the showing of these images and stories

with divese publicsSt eve Abel s ai domaoupd thewgrld, butialggl think a lot
of oil washing on our Wefacihte@8 €9 Men toh rmené @ h a
t hr eat Gatpedple trorglg respdnd to. him and Hinekaa [Mako] have captured in

He similarly spoke of ttermsobptegbd s uex pen i cefn cge o
water, or toxic chemicals or fire coming out of documentarysle ao wefy and being able to
your tapo6 as oemotiveo sad J haclintitechangedssud) o § s e
oppose fracking. Catherine Cheung indicatedthat,c | | matée i ssueéd.

in her experience of working on fracking, this was - Dayle Takitimu
true, with people connecting more with water
issues than with the climate crisis.

Finally here,everalesearch participantsade it
The sense that peopéspond to such edsks clear that with certain audiences, and in certain
and cebenefitscan also be seen in terms of situations, they will make strategic decisions to
effectiveness. Nicole Masters spoke about the hold back on expressing certain things, out of a
effectiveness of focusing on soil health. Giving desire to connect with that audiedeanette
the example of a young Fftizeimomsuggestthbaodoseosméti ma
about anything excrept nmavetedyi€ uhtee dtohees nndets scaag e 6 :
about climate changed6, she spoke of how, by
focusing on soil health, which influences this
farmer financially, she is able to get wins for the Ol think if somebody is so far from being in
climate. our court, and from understanding our

me s s a g e | thrgwdhe whible thidg at
As noted abovefoh er ways of 0 maHemdtigat wolltl beaitasy, and it would just
action meaningful d are gtchgroaghheéimaloxofuee VH A r
ongingengagement, afide  Wh-ifiAnpaaun u | 5£arts ofthane s s ao? e : theyor e

erst

otri bal kuradé is a goo la8d uR if nd lettin
combination of thes®ayle Takitimu described tte?\ﬁg]&":@e?osatd ug 0 Stan ?,ia |d ettt f?e
wor he

the tri bal-dakyurvan naasn goaa acnrce o
maraed, approxi mately R E I\é\‘}t'ery t wo ?:.nt.hs
describing it asskoba space [for péofg?ngt{g |{z§|m051é
questonend have bigéShet hical debateso.

spoke about the role ofshyhh§thid, shé Radd it ctéakyorcandd 0 9
peopledecisisneady o6, thereby eRfeVviwndthBal hBeeanding

foundation for the Petrobras campn 6 o v e ryjitHodt §oing against your core beliefs and values.
preceding yearShe stated:

Deep sea oil protest in Auckland, 29 March, 2015. Bneempeace/Nigel Marple
}, 11 }




Risks and challenges

It is important to acknowledgee risks and
challenges of climate communication.
movement participants :
towards meeting people where they are at, there %
theriskofhavig ono ef fect, |03 : 5
on your listener6; but* g s
dspeaking their own 1trifé$ :
message will be undermined, and once again X 2.9

nothing will be achieved, or the underlying driverg™¥
of the climate crisis may even be reinforced.

Tom CromptonChange Strategfsr WWFRUK
and director of the Common Cause Foundation

suggests that managing thesewald s 0 s h i?’
be put at the heart of debate about :

The first core risk ihe riskof not connecting

with peopleSeverahterviewees spoke about not = ' : :

wanti ng t copléoatb polrisathee 6 Peopl eds Climate March,

issueComing from a different angle, Gary Photo: 350 Aotearoa

Cranston cautioned about the lack of

communi cat i onsthatbvid it o0s ol ut i

relevant t o MattMorrigspoky peopl ed.

about the risk of ¢l i marhesecend tisk i¥ thesrisk offlogiiig the iategtity a

entering i ntAodCateeonp | e 8 s of thevn@ssage. One version of this is the risk of

Cheungnighlighted howlimate change can itself  overly focusing on climate-gsksor cobenefits,

be ba@aariero6 and can 0t ulerefhe &irdakeerisio defshird totally out of
the picture:

Matt Morris elaborated on this point:

. _ OBut yes, | do think it is a problem, in the
0So every time you t rgénsé@tfatgrolips r&corddolsl hot talking t

to do with climate, sort of like the colour about climate change
green appears and if dohghPgetanbithiesddpioss, ahdswheht |
culturally aligned to that programme, then the whole movement does that it becomes a
[ they] will Jjust swi tycibus6ired . O

- MattMorris - Gareth Hughes




We cardso considemore broadlyhe risk of
losng the integrity of the message

not usef ul

7

o[l ]tods
ared if
- Anat Shenke®sorio
communications researcher

In the literature, a numberwfiterspromotethe
use of 01 deol o dgsinclanhté y
communicationmaking the case that
communicators houl d not <chal
of self and basi ctThi®r
is somewhat problematic, howewesofar as the

\ e P Lo
ot |

RESEARCH CONCLUDES:

WERARE
'DESTROMIG

i & hdae s tprl uacctei v e theliteratureAndr e a's

wor |

dviews and values ¢
middle class are what have caused the climate
crisis in the first placaclear case can be made

that these worldviews and valuestb be

t ochallenpedginiilar hatightgahalBobeviohne in et

Ytterstad
Is important to frame solutions to climate change,
but this must be thought of in rt&a to the

objective situation we are in, not primarily what
we believe wil/ relonat
Stephan Lewandowsky suggests that polarisation
mayln faﬁtlae unavo*dz?,blg r%réd thgt rather than

N
on ced cCo l on abol
a ood i con for C)] i maa
M pRl e 2 RREded s
v \%é,of uaelences '
co e o.

CouLD YOV KAI_\%D&Y
REPHRASE TH
EQU{VO(;N_,NM,CUR AIE,

AGUE SELF - SERVING AND

AROUT TERMS THAT
&%UggNgﬁLHUNDENMD?

© Union of Concerned Scientists/Justin Bilick




Emotions and empowerment

oHow do we ignite thiatensity of feeling around climate change? Because the numbers are on
side, the majority of people are concernec
put aside¢heir plans and go to a madch.

- Paul Young

| think it is important to note that fear and hope
are not presented as opposites here, agftery
are in théoth the academic and the NGO
literaturelnstead, we have a more nuanced
picture of emotional experience, with the
possibility oféar and hopkeingheld and
experienced together.

| turn now to the question of emotions and
empowerment, and how these interact with the
balance and risks | have been descrilingate
communicatormuststrikea balancbetween
eliciting fear and promoting hope, and between
the need to make an emotional impact and th
need to avoid overwhelming people with the
emotional weight of the climate crisis.

D

Participants spoke about the different ways they

would approach this balance of fear lawpe in
Paul Youngos akludemtothen t ,  alifferentsituatins.Jeanette Fitzsimons described
neel to make an emotionaipactAs Nicole how she might speak with someone who was
Masters stated:wiloharigds tolpatetitngp a ontditfffaetr ent 6:
their practices. 0

In balance with this, however, we can consider o We | | y 0 u Oafboutithee magure bfo  t
the followingcomment from Jeanette Fitzsimons: the problem.¥udd have to ta

warming is already starting to change rainfall

R . . patterns and wingiatterns, and we aye goin
ol think the biggest pEasan d ytomps%rfaeJrﬁo’safd%a
of f and dohat engageufsrthootbh'egrefore we
Once you takcevertwrscelrmfolﬂuglg,tHgtoswe

0

- Jeanette Fitzsimons people6 80 % of al |

i n the ground?d

I n the futureodé
millions of climate refugees and New

Zeal andds going to be

6
I
;
;

The needor balance is reflected in thext
guotation from Mike Smith:

because itds one of t
OYoubve got to have aOQ)LhrIanacremlbae“tC{Neesn Qch'
fear element of it, and the hdpethe future. deci mat ed weat her

So itdés important to WOHPOE FRX QQBcbe”géc
motivating [force], and as a reality check: rierd eit : S a
Youdve got to get reaﬂreatbtoyutsqvheirs qrtcbbbgkbte
itéds i mminent, and itaﬁsreaqqﬁossttagruaerda%te%'“blt
wedve got to get our thr@gh&osthe;nghtpwr@ logicg! ganclusigg ; ¢

S e ¢ 0 n celgot to haeedseme hope for o f s, not just
survival,othevi se people will just gi veJlejpgiteFtzsimons
- Mike Smith




In contrast with thigesearch participardiso

offeredexamples of strong statements tthey O o yold donb t~ ] I cave
said they do choose to make. Again from JeanetteP © S S'! bl e, youo d | us t
Fitzsimonso | have said that éP&€@Pt & WhPebhdhyGoQEsnue
of certain corporations agtestroying my doing o .
grandchildresdsafptetrty ihgch i - Nicole Masters

thing to saybé.

Gary Cranston spoke of the Beautiful Solutions
OWedre either going t@?e@@foi@t_w%mwiﬁ
makes a difference, in terms of avoiding which is compiling climate gobns from around

tipping points, soch welf¥M™Mhot. Thereds no

thing as half doing

[ Q.
- Gary Cranston FEoblna McCurdgllsospoke about her

documentary film work with the Localising Food

Projectiwww.localisingfood.cgm

As quotedhere Gary Cranston spoke about
tipping pointsand about how important it is that

this aspect of the clir??:r m%g%gp%éggeam?sk%é 29?
our communication effortMike Smith described K dial 15 .
how he will speak with audiences about a number NOoOWwW. .powsialloe. o

of highend climate impacts, including the - Robina McCurdy
potential consequences of a 3.3 metre sea level
rise by 2050 (drawing on work by climate scientist
James Hansen), with mutietre storm surges

0As oneaos awar eness a

top of that Researchagticipants also spoke examples and forms of political success grow,

about how the climate crisis brings risks ofboth S0 t oo does oned0s cap

increasedanflict and increased injustice. cynicism in oneself but also to intervene and
disrupt its hegemonic presencevieryday

In conjunction with this, research participalss political di scour sebd.

spoke about how giving voice to real solutions is
itself part of the solution, and is a way of
promoting hope and empowerment.

- Kathleen Cross and colleagues
Canadian Centre for Policy Alternatives

Section summary

This draws to a close thisf broadheme in my If climate communicators are able to strike the

researctthe balance of climate communication. | right balance in this, they withpower people,

As described throughout this sectaoopre thereby inspiring behavioural change and political

dynamic in climate communication is the balance, engagemerni the right balance is not struck,

between, on the one hand, speaking faitltdully however, communication efforts risk not

the facts of the climate crisis and to what makes | connecting with petgy emotionally

climate action meaningful to climate overwhelming them with the weight of the

communicators personally, and on the other, climate crisis, or overly diluting the message and

speaking in a way that is meaningful to those losing its integrityeading to no effect, or to a

being communi c atneedtingwi t hmegatiaenetfecGivanghe argepncy @f responding

them where they ar e at a&atheclimate crisis, getting this balanbeisg
essential.



http://www.beautifulsolutions.org.nz/
http://www.localisingfood.com/

Moral and cultural framing

oln history, all successful campaigns have
have really played on values. With climate
universal values: the planet we live on, whichisaurdverpat r i enceé it os fu
|l tds not hardbaeedperaameéewormak vaehemesi t comes
- Gareth Hughes
In this section, beginpreseringthe second core 0So | see It as chang
theme of the research, as evident in the f ossi l fuel s, changin
experiences and perspectives shared by research not okayand getting fossil fuels to a point
participantsAs described earlienprality and where we see themé on
economicgare centrab decisiormaking around and bombs. 6
climate actignrand thébalance communicators _ Ni am 08 F
strikeb et ween O6speaking [their own trutho ané1
Omeieng people where they are atd can therefor
be seen ithe way communicators balance and Mi ke Smith (Nghpuhi, N

blend moral and economic framing.

Here, | firstly discuss moral frami@fimate
movement participants seekeaach peopl 6 s
heartdy speaking to their values and morals.
This includesnorality towards both people and
the environmentnanifested througdppeals to

moral values, calls for moral transformation, a
the use of mor al fra
context.

Taki ti mu -tATpea nWhin,naNgnt i
spoke in a similar manner to other participants
about using moral framing; however an additional
element that magnifies this is the way in which
using such framingiseemd ded 1 n t he
cultural context and thereby reflected in a strong

OIsense of i dentity (in L
ne oconnecting .righlt thrlou
M N 1ot e® )MN Opply Ol ptalerad g

the use and active reception of such frggmin
thereby potentially allowing it to more
successfully prompt action, once cultural values
have been linked withe climate crisis.

350 Aotearoa Break Free protest, Dunedin, May 201¢

Photo:

350 Aotearoa
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Sonny Harrison and Mike Smith
Statoil Headquarteidprway, June 201¢

Photo: MiksSsmi t hds co

OWe were there to warta®ilshareholders
that their investments were not secure in
Aotearoa NZ and that we were mandated by
our tribes to instruct them to cease their deep
water oil drilling exploration and leave our
customary waters. o6

- Mike Smith

ol think prtory#bukigthat h e

wedd al ways anchor it

basically right from the beginning, our

creation stories about Raagd Papa are

environmentaligi basically an environmental

manual right therel!od
- Dayle Takitimu

Dayle Takitimspdke of how, with the Petrobras
permit for deep sea oil
one single hui we had ¢
with our discussions about Rangi and Papa and
Pou and Tangaroa and our connection to the

s e ¥Xougan hear in thesemmentgrom Dayle
Takitimuh ow much t he MAOT I
was pr esentnirAipraniue 0Wh rcd e
activism.

More generallyiterms of moral framing, two
risksare commonly stateféirstly, that it will be

too slow. Tom Cromptonotes that this is a
legitimate concern, but thedtprioritising the
necessary moral transfc
defer ambitious action

| a ti8&drondly, moral framingaynannoy or
intimidate people. Interestindipweverstudies
suggest that oeven i
on measures of mater.i
[are] receptive to messages framed using self
transcendent values (ase under certain
condi®ions) 6

ndi
al

Economic framing

oVirtually al/l of it

has to do with the

- John Peespeaking of climate change and interrelated issue:

Changing the political economy requires climate
movemenparticipants to engage with economics
as it is currently practised, and to speak in some
manner to economitegnents of the climate
crisis. Researclapicipantgave a clear seneé
the centrality of the economic driverthe
climate crisigs well adescribinghe economic
case for action, highlighting how the climate crisis
is also an economic crisis, and speakingnoit ho
is cheaper to act earlier.

oYoudre not going to

levels by just trying to change the emissions

ontherown. Theydre goi ng

other things, like changes in what, [and] how,

economic decisions ar
- Gary Cranston




When considering economic framing, it is also meant that the balanoémoral and economic

important to consider economic cousitaming framing was weighted heavily towards moral
0 the ways in which thosppmsed to climate framingNi amh O&8FIl ynn spoke
action frame the situatid®everal research economics play the cent
participants suggested that most cotirdaring and maintaied that thenovement needs to do
is economic in nature. They meméd a number more than O0just win thc

oftypesofthi Benef i ts of the status quod
framing includes comments—around ohow fossil

fuelshave enabled us thisstanadard | .i vi ng&®One of the things th
OEnvironment versus t henoeementthahwduld make usimoe powerful
includes highlighting the costs of climate action i s st op framing thing
(in terms of jobs, monggnd standard of living). need to chan g e hearts
Common versions of this framing include the what gweoddr eat

suggestion that <climate action wil_l quarﬁ)ha é@p
schools and hospitalsé6é, and wil |l me a n VI
caves with only candles for lignhding and oki | I i ng

al 1t hNel acrohw s@bskvedy n n Tom Crompton draws attention to the ways in

whi ch campaigns whi ch a

onalself nt er e

\ . t
o | think a | ot o f pe 02@ nomic 1"f'a|rn| m?ﬁ‘{/'bjsuc&e&fgl Wllrhqu)thea r

that economic argument to the death ) narrow bounds Of the campaign, but may
regardless of whatos uyndrfihebrdader Adhl haN@@eﬁﬁrtsO S ng¢
factuab Speaking in similar language to Nienghyhih

- Ni amh O FcCrompten also notes that Martin Luther King Jr

didndt start his Haswm@mous
costbenef i t Ratmeg heyrew upan: 0
Turning back now to consideration of economic peopl eds sense of j2usti
framing in favour of climate actioesearch

participantslescribed how economic framing can

Omeet people where they are atd be
economics relates to peopleds well
discussed ways in which economics can be

presented so as to help people connect with these

ideas, amimportant example of which is speaking

to the econom cobenefits otlimateaction.
Researchasticipants spoke of the importance of

spealng about jobs and livelihoodseyalso

described a range of experiences in terms of
communicatig the economic cagor action. For
exampleCatherine Cheung spoke about using the
odownturndé in dairy and fo
is the time to | ook for op

ause of ho
e

o
being. They

While all research participants spoke of the
importance of economics in relation to the
climate crisigarticipants varied widely in the
degree to which they gapriority to economic
framing.

Severalesearch participardescribed the
dangers of foregrounding economic framing,
including the risk of losing thedgrity of the
climate message. For some participants, this

Photo: 350 Aotearoa




